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A Study on US Consumer’s Subjectivity Schemata of
Sharing Economy: Q Methodology

Z 7] ar
Ki-youn Kim
2 o
B A BEA2 v EshE BAoA FHAA A 2 FHAL v w5 anjake] F 7R AA 8-S BAEE Al
o QUHES A&sel 0T FAAA 2014 Yol xﬂw} FET F38 AunE = g—g— ua 33 o127 g Felgch
PAEAE Bol SRACERS A2H AR H0 B AN FEEAI0eD] SRS AT s AFFAS] 208
2ok A FAHL FHAA Aua B 009 QEES A5, oY QUANL 4 E?‘% A3k -’F%‘JH 2473 9] PR
Qxd oS BAe fERT, AR90R SISl PRE $3E BANAT, AFIEAFI B, Ak AT D,
ASHIEA T DO Fratel A6 ALAG) 54 AE A BLAAT

= FAol ¢ FHAA, FAA, 27|vtelL @ WRE, 2N AF, AEst

ABSTRACT

The purpose of this study is fo explore the present US consumer behavioral frends and various cognifive schema types for sharing
economy frame and shared service. For this, by applying Q methodology, this paper theoretically defines three differentiated typologies
of US consumer in a interprefive perspective. This study is in-depth focused on discovering and categorizing characteristics of a
respondent’s thinking structure called ‘schemata’. According fo the entire procedures of Q methodology, this paper analyzed Q-sorfed
data from twenty-four people in the basis of forty Q-samples (stafements). Consequently, we discovered four consumer groups named
as Type 1 ‘Socialsumer’, Type 2 ‘Smarsumer’, Type 3 ‘Researsumer’.

= keyword : Sharing Economy, Subjectivity, Schemata, & Methodology, Consumer Behavior, Segmentation

1.4 £ BlUl AF2A}F Foll oF 56501 o] FHAA AMHAS A}
&3 Zolgh xR v vk FHAAE FILEE, oF

A2 T o)A TEAA W ZU AL AH A Ao B ojtie}, F9, Fh=w ool FFE=0] ICT Y =Zzte] wed
8 A E 0] ARE n|Rate] AAME A 7 o] A AA TR ARHEAY A ES D
2 FEAET Yok ZOAAE MEss n)= A|RQwal o7& ik o] wistolth Tt Lol Ao Al
oluEl ZEW A Ao|A ZEAA AR FRE A&H Eo vle] FHAA A AAF A ol AARE
ol 4AS HolT k. &8 AAE TGAA A w 7o) e % A ARH AV Z2shEA A
AAQ Aol FHSIUA vigf 4% 7hol=eiele 3 A EEA = FHAA A TR As) 7 A s
F3FATH1]. PwCQ014)= 2025'A7HA] <F 33509 22 F Fgoltt A AFEH MHLE Aedhe S22 4
B9 N A4S ASYI, eMarketer@0lDE T ¢ A FHIUbentd S BRI E91 APoolus) ot 2 34

A dAEH 71E %??3 Al 7o)z #A7F Ttk

ICT 29F 3 24 VIEQAGSNS) ] ik 377471
1 Dept. of Marketing Information Consulting, Mokwon University, AARY ZF oA Auzt 7F A} & 2 ZF21(020)
Daejeon, 35349, Korea.

* Corresponding author (gracekykim@mokwon.ac.kr) Adg @ststed Al ZHE AL, FEEE
[Received 30 June 2018, Reviewed 4 July 2018(R2 22 July 2018), AR HE AA; ohekstE A T o]#d dAbe

Accepted 24 July 2018]

Journal of Internet Computing and Services(JICS) 2018. Aug.: 19(4): 107-121 107
http://dx.doi.org/10.7472/jksii.2018.19.4.107



STEHo| et 0l= 28|

T THRIAA A

ojdell = 4H]7t

Lo,
N
3y i
= %
O:
> g
oZi){
L b
oX oot
ol @

BT
o
it
=
>
ok
Hd

o B
of
o

f o
N
12 on
s
>,
N,
2,
ol
o
o
B
i)
ri
=
2
lo,

1 N
_OL
N
do rr
:fl.‘»l:
>
rir
B
I
)
o
oft
o
i)
lo
2

-
o

%

L
re
-4
o
o
2

o
o
o
>
X
=
>
re
e 2
-+ -
ek

ol-il el
do fo
ol L
= 32

T

o r|r

db

2

-

fu

X 2
rJ
ol
(o
My
o,

b}

Ho
ol
re

2100

skl Avlzpe) o a4

4 BN AR 2t ek 2049
57, Q14 3 pe z

=

4N St

r
ﬁi

o ¥ om
M
iy

>

J; oL
)
_1\1

-
I
=

o

Ho
oN,
Y
[
=)
)
o
7 [
Bl ©
L)

A pore
=

2
> s

oy 1o oh‘r{
< B
oX,
ro
i)

o

oM,

2
B
|3

>

E'E‘F-IEIHE_I

ofd It
ox
Lo o

&
it

=y

Y

o

)

o

=

10 ;9 AC)
m{> Mo o O rif mx rH Rl e Lo

2 3 oo o i o

E“ rir
<,
p g
OH =

>~

s arEAz @ 9
A7 1 AL BA 2 1
ATl Aol

°
N.ﬂ

zol B 3o
01] At
719l St

1

k
o
&
s
rlr

a1

e
B

1

£ 2 e e © o X Mg oo o

I RE=DE

QARA 2 FHAAN BT B 204 FAH 7}
AAA 3} VL W, v)F 20459 HHE
o uLEeE BHAN ofd Rolt dirk

o2 A Zeelth3)
g oA At & ]
Hol7. deHel M oz u}oo A A ahe S0 3

_g_g %_&/\]7]‘— ﬁiaﬂ /\H] ol %V_Ejﬂ

Huo]ﬂr[45] THAA ZE Y Sl A

FrY FRAEY] Ay 2848
Tr7}7<] %% (Creating Shared Value, ©|3}
LEAA A 2EHS B FoAAAES /\}

|
_\0‘_, O
JZ’L

K oﬁ: F‘E o
=
ol
i)

tlo] miA o] TSkl WekS o] gtk 53] AV ESY
&= ﬁi@H FEFES Ahste], -7 AF H Av=
iy

A% u}%@m AT J_EE Z7Hsat 74
st AA S Falr)%, AR e = % 9] ;}-}gm Ao
N 457} 0% FolTH6T) FH7A ABAR) Bl
BA o]g Alziol A =95 Al %L%E AEREK)
oH8l. A B FHAA B HAATFES) A7
g 3ol B o), 2t S84 A7E ASHOE 2
YO FHH B JuH NLATE GE G
FE AR SR, 89 2 AN ) FL AR
#9] Faoli} A E WaLE H57h oIt 10]. T
F7AAN B 2017 Aot BT EAFo] ool
wrel e e ehl7] dl 24 2

i =}
% A3 B WG AT 53 o8] e Ak

O
i
2,
G

2.2 A7F|0lEH(Schemata)

27)utelgh ofolt]o], w71, 71X S tigk /hQle] F
FHl BA S ou)giti11]. A0 thak 28|k
F&olut &M AE AF3] AAAQ] FHA A7)}
o ¢]Zate] AR HTE Sommers(1963)0l] ©]EHH o] AL

A Aol thek AmRbe] <X 7hE AHE 23 (perceived
product symbolism)’ell €8k Zlojgti  3FATH11,12].
Stephenson(1953)> 41214 o]l E(psychological event)]
7}]1/:1_0_ 7]u}oi /\]_al—o] /\H] fSﬂEOﬂH 04&1:]— _&61

< AF AABG 2B FEA7) Wl X7t
°] 4 Fo3itte A 7EsIt13]. 34, Thompson
(1966) 9 “=<=2] »7|v}elThompson Schemata)’2H=
MNES Tgste] Aol =34 A4S o & Hrlsl]
311"1% Ak BAAS B T4 2HET YR
FA FA) dis] Aol A 71FolY THE Hol
ARES AAFCZE B8 o] d3sithe As
A THI4]. QUHER AT oy e F WA elA
A FAE Hrteke AR & AFEEY ZHEXAAG F
A1 9] ZF{(dimensions)dll 28 F3L F Uol| A of=
s Foldle AFel7] Wil s /&t A8

EH

R e YV o rlr do

U el del ek 2HE 913 AL FA48) U] oH11]
= Stk AR FAS CT ZAE @ ozt o]
108 2018. 8



STEMo Het 0l 2H[Ale| Fabd JIXIHA AT Q UHES HE

Data Collecting of
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Selecting Q-sample
statements

P-set respondents Q-sorting
(P-sample) & QUANL Analysis

Q-factor Interpretation
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(Figure 1) Research Methodology and Process
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(1D Qx=
(Table 1) Q Samples

Qn Q-samples(Statements)
Q With a reasonable price I have an intention to use sharing economic services.
Q Because sharing economic services are cooperative consumption between consumers, it can create more values than general

commercial economy.

Q& I think sharing economy protects environments and natural resources because they don't produce new products but share
existing products.

Qs Sharing economy has potential utilities which were extended from tangible product exchange to intangible services and
community spirits

Qs I think sharing economy is a good consumption culture to share together.

Qs Sharing economic movement has something in common with creative economy which changes possessing many goods and
serviced changes into sharing them.

Q I know sharing economy is good, but have worries about possibilities to strike existing economic foundation.

(0} Sharing economic services seem better at a lower price than general rental services.

Q Consumers can do smart consumption such as comparison shopping, decrease of waste and etc because they can share the
types and prices of many products.

Qo I am willing to use sharing economic services with high profits.

Qn | When I use sharing economic services, I want to use short-term using products than long-term ones.

Qpz | [like free sharing economic services. If I should pay, I will not use.

Q3 | I have intention to use high-involvement products (ex: car, house, home appliances etc) with sharing economic services willingly.

Qu I mind to share things with others. Even though there is a profit.

Qs I just want to use sharing economic services as a purchaser, not lender.

Qs I just want to share things with my close friends or acquaintances that I can trust only.

Qr I still prefer specialty rental shops having various kinds of things to shops of sharing economic services.

Qs | I am worried about possibilities that sharing economic services can be used in criminals or frauds.

Qo To develop sharing economic services, alternatives to prevent damages and losses of sharing properties should be prepared.

I don’t want to lend my properties because people would use roughly without ownerships.

I am not willingly to share expensive products with a risk.

It's difficult to use sharing economic services for lack of information. I don’t use them intentionally.

In Korea, sharing economic services are not common, so I hesitate to use them.

I think the trends of sharing economy activation will accelerate with the policies of ‘creative economy’ from governments.

I feel bad when I reuse things after lending others.

I never share my private things. (ex: my house, my car, my clothes, etc)

I don't like sharing economic services to use things with others because it fades meanings of my ‘own’ possessions.

PRRRLLIPRE

Sharing economic services can solve the problems of surplus resources which are not used or wasted.

Qo | I'mind to use sharing economic services without certain identifications of users or trustworthy media.

Qs I might use sharing economic services securely through membership or approved communities.

Qn I don't know the difference between sharing economic services and rental shops.

QO The concept of sharing economy has been made in long time, but still perceptions and understandings of people are low.

Qs If there are contracts or notarial acts to trust each other, no problems would happen.

Qx It is necessary for inducement for successful sharing economic programs to enhance perceptions of the public.

Qs I like sharing economic services which allows opportunities to experience many kinds of products reflected personal tastes.

Qs Sharing economic services are inconvenient because they are not my possessions to use even they are cheap.

Qs | I want to use sharing economic services, but use procedure of them seems to be complex.

Qs Products of sharing economic services seem to be low quality.

(02) Luxury items and expensive things which are hard to buy new ones are good to use second hand things with sharing services.

Qg It's worth to use temporary things using sometimes. (ex: equipments for leisure, nursery products, camping gear, etc)

110 2018. 8
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P03 01*é/ulé/zom/rﬁér%é/idxﬁ/ﬂf\}°i/3800~4800 5544
Po6 | A/71Ek/4000 /N EH &/ - / 52 /4,8000] % 1.0139 *
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348 P13 /71E/300/thE /oL S A /4,80001 8 3747 . - 2015 Lo00
(N=10) Pl4  4/71E/300) /N EAE/ 7] 50 /4800014 7164
P15 4/71%/30u)/HS £/ 71l 7 #2] /2,800~3,800 8187
P16 dA/71E/3000/HE S/ 715 0l / 3] A /2,800~3,800 5572
P19 AA/71E/5000 /e S/ w52 /A 2 /3,800~4,800 3757
PB A 71E/400/HE /753 A /4,8000) % 3976
# Factor Weight * > 1.0
(& 4) 7 2 el 2oz e e o
(Table 4) Correlations between Types e = oomarET AR He e, ST E S
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A best reason to protect environment & natural resource. More
people can enjoy resources makes more sense to share [Pa, Q,
+4].

Reusing is Good! I like to lend out things! [P, Qs, -4]
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Hiel, A1FE o) AES B 8% vud o 34 < TVe AE, HFE(IEY), SPEE, FX(virl
A7b F= 7Y E88 w9 FHACE HrleiHaA marketing) @] <=2 2 UEhY oA 3] thEu) Ao A3 o=
AAH O BE FHAA N At A4 JRIt 7HE A T =2 "otk As viA et 2% #Abgo U=
oS08 AU FUH A5 WY AgolA] o5 FAHFE A3T dFeA 2, ARS ﬂi} 3, QlH
ANBFATE B 54 AT Aol HF4.50) thH] U@ 2 uiuZy o8 Hr1E ] S A7 A
FHAH2FE=4.14, A3FH=390) 1} 48622 P A Asshe FHAEe] F32 %él z—’i %, A
A et B, <FF7A °ﬂ s gt & &), ofoltjo|(FH) L& Vet
3 gk e] Hojolx Rt #A8] W2 2.86(<3.50) 4
FAE Bk o= oFfdlE HAICT J1xeks 7] ) A2¢3: 2ul4r(Smarsumer) 3
E&Oi ST e FHEA AR BAds ATE o,
Goll 3 AbEe] A¥o] HABS59YET dA3] A2fHe] 2RAES ALE AA 9] HAE F25H

2429, AN AT A ARG FHE Avp Az ALFES e, 12 AR Ad 8ol T

= BNy 1 ASAE o ARMD FE ARE PO o7 AME SAASE A0 4T A0S H, ol
o 8ol AFAL Uthe AL AW F50] AAHT  F AW BAS AT ZvhEEmargsh A4 R consumen
Ree AN Ee, ALGHel AT vl 8 2 ATE Zvkiniel ov)s MEe o] gtk 2
5) M1wdel 2T +1.00 ool T=z
(Table 5) Type 1 Respondents’ Statements and Z-Score
Q= \ QER EEHF
Above (%)
0 It's worth to use temporary things using sometimes. (ex: equipments for leisure, nursery products, 20
camping gear, etc) )
4 Sharing economy has potential utilities which were extended from tangible product exchange to 195
intangible servicers and community spirits ’
3 I think sharing economy protects environments and natural resources because they don't produce new 174
products but share existing products. ’
28 Sharing economic services can solve the problems of surplus resources which are not used or wasted. 153
9 Consumers can do smart consumption such as comparison shopping, decrease of waste and etc 15
because they can share the types and prices of many products. ’
30 I might use sharing economic services securely through membership or approved communities. 1.19
Luxury items and expensive things which are hard to buy new ones are good to use second hand
39 . . . - 112
things with sharing services.
1 With a reasonable price I have an intention to use sharing economic services. 1.08
Below (%)
25 I feel bad when I reuse things after lending others. -1.75
18 I am worried about possibilities that sharing economic services can be used in criminals or frauds. -1.61
12 I like free sharing economic services. If I should pay, I will not use. -144
17 I still prefer specialty rental shops having various kinds of things to shops of sharing economic 143
services. ’
7 I know sharing economy is good, but have worries about possibilities to strike existing economic 104
foundation. .
38 Products of sharing economic services seem to be low quality. -117
7 I don't like sharing economic services to use things with others because it fades meanings of my 115
‘own’ possessions. '
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If I make a lot of money its awesome [Ps, Qio, +4]

Afraid to have possession damaged. [Ps, Qus, 4]

19

il

RN E B RIS
s B YR AR A20] YO Fok FH73A
b FE s gl Bl v 2 olsfak A4
FoI2 BTk TP BFSHT FRAA A 54

Afraid of unknown lenders damaging my property [Ps, Qis/Qui,
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I believe in product and service review. I am analytical and
like to see data on products & services [Ps, Qo, +4]
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A AojolN Haio W FA@I)E Hlon, ¥ A dAste] FHAA ANE Sl F 7F 2 AN
73l sl “ﬂ}‘% LI Ay o] Aol H1(3.50) o Wi GELRRE &89 Thede Akt it
Eoh @A £ 414 £AE WERth AR vl
s A2FE EX‘X—“M %2 v, F2 % A (3) A3+9: 21497 (Researsumer) &
5= AT Aol S HAATh oo Aadh= v
to] fra Hutd/avtEEe] iAo R yokeH, 3 AT 2HAEL FRH7EA vz 2y A A
FE(YIEY), TV, < 2l(outdoor ad) FL oI, 25} of ¥t YRS ©es] o=t IAA F4, FAlstal A
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o Tjore rnlo] #TE Fel ARE 450H: 202 9 Av A consumen®] A T AMFR A%
ZAa, AT B A A AT T % 4 Atk olEe A AHgate ﬂl%OM SR
AR AS@E), BRElItlo)), 22EAS B UAY  ARHOE GPRORA F2A 4G FET A3
AE D AR B2 4 5 DUSRAE A 8§ Wi RRSFGS8SET3009) 3 —e— g 1w
o|ZAEtd #y o] w2 AS Azskdlnh A (d A, ol A1FH(3.86), A2FHFBO0ETGE i H o=
(2 6) 2wl 2E8T +1.00 ojdel T=
(Table 6) Type 2 Respondents’ Statements and Z-Score
Q3= | Qe 225
Above (%)
9 Consumers can do smart consumption' such as comparison shopping, decrease of waste and etc 191
because they can share the types and prices of many products.
11 When I use sharing economic services, I want to use short-term using products than long-term ones. 1.90
10 I am willing to use sharing economic services with high profits. 1.88
3 I think sharing economy protects environments and natural resources because they don't produce new 177
products but share existing products.
16 I just want to share things with my close friends or acquaintances that I can trust only. 143
19 To develop sharing economic services, alternatives to prevent damages and losses of sharing properties 142
should be prepared at first.
21 I am not willingly to share expensive products with a risk. 134
Below (F4)
12 I like free sharing economic services. If I should pay, I will not use. -145
37 I want to use skmring_economic services, but_ use procedure of them seems to be complex. (ex: 136
information search, meeting of seller-buyer, application of IT)
33 If there are contract or notarial acts to trust each other, no problems would happen. -1.30
39 Luxury  items ar}d expensive  things which are hard to buy new ones are good to use second hand 127
things with sharing services.
38 Products of sharing economic services seem to be low quality. -1.20
26 I never share my private things. (ex: my house, my car, my clothes, etc) -1.19
2 I think the trends of sharing economy activation will accelerate with the policies of ‘creative economy’ 116
from governments.
I like sharing economic services which allows opportunities to experience many kinds of products 112
reflected personal tastes. '
25 I feel bad when I reuse things after lending others. -1.06
ek QI YEse| (19842) 117
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It is important to research before you buy [Qo, +4]
I like to find all my interests in one spot [P;, Qss, +4]

I don’t believe this is the most cost effective option [Py, Qs,
4]

Even when contract are created bad things could happen even
outside of our control [P;, Qs3, -4]
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(F 7) HM37del 58S +1.00 ojdel T=R

(Table 7) Type 3 Respondents’ Statements and Z-Score

Qu% Qit 245
Above (34)
19 To develop sharing ecqnomic services, alternatives to prevent damages and losses of sharing properties 219
should be prepared at first.
0 It's Worth to use temporary things using sometimes. (ex: equipments for leisure, nursery products, 147
camping gear, etc)
21 I am not willingly to share expensive products with a risk. 144
5 I think sharing economy is a good consumption culture to share together. 132
26 I never share my private things. (ex: my house, my car, my clothes, etc) 1.19
Below (%-7)
3 If there are contract or notarial acts to trust each other, no problems would happen. 222
12 I like free sharing economic services. If I should pay, I will not use. -1.83
38 Products of sharing economic services seem to be low quality. -1.64
17 I still prefer specialty rental shops having various kinds of things to shops of sharing economic services. -1.52
39 L1.1xury items anc! expensive things which are hard to buy new ones are good to use second hand things 139
with sharing services.
13 I have_intenﬁ_on to use high-involvement products (ex: car, house, home appliancs, etc) with sharing A4
economic services willingly. )
10 I am willing to use sharing economic services with high profits. -1.08
15 I just want to use sharing economic services as a purchaser, not lender. -1.07
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