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ABSTRACT

In recent years, the rapid diffusion of smart devices and growth of intemet usage and social media has led fo a constant
production of huge amount of valuable data set that includes personal information, buying patterns, location information and other
things. IT and Production Infrastructure has also starfed fo produce its own dafa with the vitalization of M2M (Machine-fo-Machine) and
loT (Infemet of Things). This analysis study researches the applicable effects of Structured and Unstructured Big Data in various business
circumstances, and purposes to find out the value creation method for a corporation through the Structured and Unstructured Big Data
case sfudies. The result demonstrates that corporations looking for the optimized big data utilization plan could maximize their creative
values by utilizing Unstructured and Structured Big Data generated interior and exterior of corporations.
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